





spirit airlines destinations

Headquartered in Miramar, Florida, Spirit Airlines employs 2,300 dedicated staff. Spirit flies to a wide
variety of domestic and international destinations.

Aguadilla Detroit Medellin San Juan
Armenia Ft. Lauderdale Montego Bay San Pedro Sula
Aruba Ft. Myers Myrtle Beach San Salvador, Bahamas
Atlanta Freeport Nassau Santiago, Dom. Rep.
Atlantic City Guatemala City New York/La Guardia Santo Domingo
Bogota Kingston Orlando St. Martin/St. Maarten
Boston Las Vegas Panama City, Panama St. Thomas
Cancun Lima Port Au Prince Tampa
Cartagena Los Angeles Punta Cana Washington, DC

Chicago Managua San Jose, Costa Rica West Palm Beach

This service is subject for foreign government approval.



passenger profile

Despite our universally accessible low fares, the typical Spirit Airlines customer is the leisure traveler.

The majority of our audience books muiltiple flights each year, has disposable income and takes
advantage of life’s luxuries - including leisure travel.

basic audience demographics

e median age:
Our audience skews younger to middle age, with 46.9% of our customers between
the ages of 18 and 44.

customer age percentage of customer base
18 - 24 5.2%
25-34 15.6%
35 -44 26.1%
45 - 60 34.9%
60+ 18.2%
e gender:

Spirit customers are almost equally represented, with 47% of them men and 53% women.

e family status:
Our customers are also almost equally divided among the 42% who have children,
and the 58% who do not have children.

income and lifestyle indicators

e median household income:
More than 563% of our customers fall in the Upper Middle Class income range
(i.e. $60k+ / year), or greater, in terms of household income.

income descriptor income range % customer base
wealthy $125,000 + 16.9%
affluent $75,000 - $124,999 8.1%

upper middle $60,000 - $74,999 28.6%
middle $35,000 - $59,999 8.6%

low middle $25,000 - $34,999 17.3%

low $15,000 - $24,999 14.4%
lowest <$15,000 5.6%

e home ownership:
The majority of our customers — 82% - own their homes.

e reaching leisure and business travel audiences:
While the majority of Spirit’s foreign destinations coincide with those of leisure travelers
and our brand message and advertising reflects that, the data derived from the traffic and
sales on spiritair.com proves that a large percentage of Spirit’s customers have disposable
income and many are traveling for business.



passenger profile

travel / entertainment interests

e Spirit passengers are very loyal and satisfied: 99% plan on flying with Spirit again.

e Where they stay:
® 63% stay in hotels
e 36% stay in villa / condo rentals
e 40% stay in all-inclusive resorts
e 28% stay in vacation ownership / timeshares

e Spirit passengers are active travelers and enjoy:
® 87% dining out
® 60% shopping
e 43% casinos and gaming
°® 36% spas
e 78% outdoor sports

* Skylights Magazine survey

online activity

2009 projection:
e More than 2.4 million unique monthly visitors to spiritiair.com
e More than 7.7 million visits per month
e More than 56.6 million monthly page views

2008:
e More than 2.1 million average unique monthly visitors to spiritair.com
e More than 6.7 million average visits per month
e More than 49.3 million monthly page views



what makes onboard advertising
the smarter choice over more

traditional media?

e Onboard advertising offers the highest efficiency rate of any media, at the lowest
cost of sale, and provides up to 2,000 times the impact of traditional media.

e 100% saturation, with a targeted, captive audience that is actively engaged by ads
for an average of three hours.

e Onboard ads have the highest recall rate of all media, 79 percent.*

e Onboard advertising generates an over 25 percent positive shift in intent to purchase.*

e Onboard advertising provides the opportunity for a brand to stand out from the pack
as only a select few partners are featured throughout the fleet at any given time.

* Source: Media Life Magazine



onboard advertising opportunities -
every plane, every flight, every destination

Spirit Airlines is now offering an exciting, innovative way to advertise through onboard media campaigns.

Increase brand awareness by targeting a captive audience and positioning your logo and message on
items provided during Spirit flights. Your advertising will be placed onboard every plane throughout Spirit’s
range of destinations. We have a wide reach, flying to over 40 destinations in the United States, Caribbean,
Central and South America and offering on average 1.5 million passenger impressions per quarter.

theme the fleet

Spirit’s ‘Theme the Fleet’ product is our ultimate branding package. Blanket our entire fleet with
five of our best product offerings: overhead bins, tray tables, window panels, bulkhead panels,
and seatback inserts.

overhead bins
Achieve a high level of penetration, impact and recall by utilizing this high-impact medium
that’s sure to catch our customer’s eye.

media cost CPM production cost total cost
$150,000 $100 $98,045 $248,045
tray tables

Connect and engage busy travelers with this medium. They will spend extended time
viewing your message that will be directly in front of them for the duration of their flight.

media cost CPM production cost total cost

$225,000 $150 $75,000 $300,000

window panels
This innovative advertising medium will ensure that your message will be viewed by passengers
as they glance out their windows when traveling to our many tropical destinations!

media cost CPM production cost total cost
$187,500 $125 $54,368 $241,868
bulkhead panels

Create a buzz about your brand by including your company’s message on this creative
medium. Provides endless creative possibilities.

media cost CPM production cost total cost

$75,000 $50 $22,095 $97,095

seatback inserts
Include your 8 1/2” x 11” (or smaller) company brochure into the seatback pockets of our
aircraft and promote your product or service to a captive audience who will welcome the
opportunity for additional reading material.

media cost CPM production cost total cost

$112,500 $75 $15,000 $127,500




other onboard advertising opportunities

beverage napkins

These branded beverage napkins are used during a crucial decision-making moment
on every flight - beverage and snack service.

media cost CPM production cost total cost
$75,000 $50 $17,426 $92,426
ticket jackets

A ticket jacket is provided to each customer at our ticket counters at all Spirit airport
locations. Ticket jackets usually stay with passengers beyond the duration of their trip.

media cost CPM production cost total cost

$52,500 $35 $17,000 $69,500

boarding passes

Brand and messaging on the back side of the boarding pass that is provided to every
passenger throughout the entire network.

media cost CPM production cost total cost

$37,500 $25 $18,000 $55,500

clear cups
Clear plastic cups with custom messaging are served with all soft drinks, juices, cocktails

and wine.
media cost CPM production cost total cost
$30,000 $20 $34,518 $64,518

styrofoam cups

Branded Styrofoam cups are used during beverage and snack service on every flight.
Cups are 8 oz.

media cost CPM production cost total cost

$15,000 $10 $5,673 $20,673

beverage carts

Advertise on the sides of our beverage carts and your message will be visible to all
passengers during the in-flight service.

media cost

CPM

production cost

total cost

$37,500

$25

$9,150

$46,650

* Offering on average 1.5 million passenger impressions per quarter.




aprons
Print your company’s logo and slogan on our flight attendant aprons and be prepared
to have your message served up to travelers numerous times in-flight.

media cost CPM production cost total cost

$37,500 $25 $6,500 $44,000

lavatory door panels
Talk about a captive audience! You will get our customers’ undivided attention!

media cost CPM production cost total cost

$37,500 $25 $17,385 $54,885

lavatory mirror clings
Talk about a captive audience! What a great way to reflect your company’s message!

media cost CPM production cost total cost

$15,000 $10 $3,950 $18,950

air sick bags
Air sick bags are placed in every seatback pocket fleet-wide. Utilize the entire bag
to position your message in a useful and creative way, and you are bound to spark
a conversation using this medium. Ideal opportunity for consumer offer/coupon!

media cost

CPM

production cost

total cost

$15,000

$10

$5,049

$20,049

* Offering on average 1.5 million passenger impressions per quarter.




